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§ 106‑551.  Federal Agricultural Marketing Act.
The passage by the Seventy‑Ninth Congress of a law designated as Public Law 733, and 

more particularly Title II of that act, cited as "Agricultural Marketing Act of 1946," makes it all 
the more important for producers, handlers, processors and others of specific agricultural 
commodities to associate themselves in action programs, separately and with public and private 
agencies, to obtain the greatest and most immediate benefits under the provisions of such law, 
in respect to research, studies and problems of marketing, transportation and distribution. 
(1947, c. 1018, s. 2.)


